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44% of consumers consider the 

'greenness' of their grocery store, and 

agree that the environmental impact of 

the business factors into  

their purchasing decision.  
 

http://www.mintel.com/


http://www.nmisolutions.com/index.html


LOHAS market by the 

numbers 

 

2006: 200 Billion 

 

2008: 290 Billion 

 

2010: 400 Billion expected 

 

2015: 800 Billion expected 

Popular markets by the 

numbers 

 
Video Games: 

 

US Airlines:  

 

US Autos:  

 

Cell Phones: 

 

Hospitals:  

 

Tourism:  

15 Billion 

170 Billion 

250 Billion 

290 Billion 

700 Billion 

800 Billion 

http://www.nmisolutions.com/index.html












In line with consumer 

interest, availability of 

'green' products has 

increased as well, as 54% 

of consumers say more 

'green' products are 

available at their favorite 

stores than there were a 

year ago.  

http://www.mintel.com/
http://www.deloitte.com/view/en_US/us/index.htm








 

 

 
 
 



 

 

 
 
 



 

 

 
 
 



 

 

 
 
 



 

 

 
 
 



 

 

 
 
 



 

 

 
 
 



 

 

 
 
 



Focused On All Aspects of the 
Operation 

Food  

Refrigeration 

Product displays 

Administrative offices 

Waste management 

Cleaning chemicals 

Rest rooms 

 Stormwater management 
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What Might a Regional Green Grocery 
Recognition Program Look Like?  

 Self-assessment workbooks with point system? 

 Tiered recognition with on-ramp for those that 

are getting started and acknowledgement of 

leaders?  

 Free technical assistance on how to continue 

to reduce environmental impacts while saving 

money? 

 Decals to display at property? 

 Logo to use for advertising (website, 

literature, decals, etc.)? 
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Helpful Links 
 
 
 
 
•www.maine.gov/dep/innovation/greencert/grocery.htm  

 

•www.nmisolutions.com 

 

•www.gmaonline.org/downloads/research-and-reports/greenshopper09.pdf  

 

•www.maine.gov/dep/rwm/publications/index.htm 

 

•www.maine.gov/dep/rwm/publications/waste_products_handling.htm 

 

•www.thinkfirstspraylast.com 
 

 

 



Andy Bray 
Northeast Waste Management Officials’ Association 

abray@newmoa.org 
617-367-8558 ext. 306 

For More Information 

 



www.maine.gov/dep/innovation 

Peter Cooke 
Business Assistance Program  

Maine Department of Environmental Protection 
 

791-8101   peter.cooke@maine.gov 

Special Thanks for Providing the Slides 

 



Mintel is an independent award-winning provider of world-leading 

market intelligence, delivering robust information, analysis and critical 

recommendations. Mintel's trusted portfolio of proprietary industry 

solutions and products has been supporting high profile clients in key 

sectors such as FMCG, financial services, media, retail, leisure and 

education for over 38 years. 

With an expanding global presence, our worldwide office locations 

include London, Chicago, New York, Shanghai, Tokyo and Sydney. 

 

http://www.prnewswire.com/news-releases/consumer-interest-in-green-

services-doubled-from-2008-2010-117602523.html 

http://www.mintel.com/


As a leading business consulting and market research firm, NMI 
assists a range of Fortune 500 and start-up companies across 
many types of industries, such as consumer packaged goods 
companies, retailers, nutritional ingredient suppliers, pharmaceutical 
companies, government, academia, associations, financial 
institutions and service organizations. 

http://www.nmisolutions.com/reports.html 

http://www.nmisolutions.com/index.html


In the United States, Deloitte LLP and its subsidiaries have 45,000 

professionals with a single focus: serving our clients and helping them 

solve their toughest problems. We work in four key business areas — 

audit, financial advisory, tax and consulting — but our real strength 

comes from combining the talents of those groups to address clients’ 

needs. Fortune and BusinessWeek consistently rank our organization 

among the best places to work, which is good news for our talent and 

our clients alike. When the best people tackle the most compelling 

challenges, everyone wins. 

http://www.deloitte.com/us/greenshopperstudy09 

http://www.deloitte.com/view/en_US/us/index.htm

